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MEET YOU AT
THE SQUARE.

Islington Square is a new destination
for London in a unique heritage setting:
distinctly stylish, aspirational and full
of character.

A London Square, composed of 170,000 sq
ft of quality retail and leisure space, excep-
tional public realm and office space, 263
new homes, and 108 serviced apartments
at the heart of one of London’s most afflu-
ent boroughs. An all-day leisure offer will
include premium gym operator Third Space
and a five-screen cinema by Odeon.
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Islington is home to a large number of
high-achievers, affluent professionals and
creatives. Renowned for its stylish yet
subtle surroundings, Islington’s unique look
and feel underscores its popularity.

Islington Square has been designed to
reflect the vibrant community and rich
heritage of this unique London Borough.
Its position at the heart of Islington will
enable your brand to take advantage of the
established lifestyle offering and buzz of
Upper Street.
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Prawn On The Lawn
LeCoq

Trullo

25 Canonbury Lane
Rok Islington
Gill Wing
Twentytwentyone
Fig & Olive
Ottolenghi
Sefton

Atelier Abigail
Almeida Theatre
Hobbs

After Noah

GAP
Waterstones

Joe & The Juice
MEATliquor
Aesop

Oldroyd
Monsoon
L’Occitane

The Body Shop
Franco Manca
Wild Food Café
Space N.K.
Sweaty Betty
Farrow + Ball
Petit Bateau
Bellanger

Bang & Olufson
Frederick’s

JD Sports

Reiss

Kiehl’s

Business Design Centre
Angel Central
Waitrose

M&S

Whistles

Jigsaw

Albam

Toast

Aria A DIVERSE MIX OF

Rain

Wahaca

Dinny Hall

Crabtree & Evelyn
The Dead Dolls House
Malin & Goetz

Oliver Bonas
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RETAIL AND LEISURE.
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14. 3% predicted shopper

With a retail offer that is being curated to : )
expenditure increase and

represent the cosmopolitan ethos of this
iconic London neighbourhood, Islington
Square will cater for the thriving local
community while attracting new visitors 11 60/
to the area. In terms of premium brands, ° (0)
consumer demand has been relatively under
provided for until now. Islington Square
offers a real opportunity to capture this

potential spend. This will protect and
enhance the area as a whole, ensuring that

it remains relevant and attractive in the l I
years to come.

Islington Square sits within Central
Islington, which currently generates the
highest levels of sales density within the
local catchment area, due to the presence
of aspirational brands such as Jigsaw,
Whistles, Sweaty Betty and Ottolenghi. raising annual shopper

expenditure by over £75m
a
@
wn
2{( footfall from Angel
6 Ne m and Highbury &
JOmm‘N ® Islington stations

predicted market share
increase following this development

1d market and luxury
retailer categories are under-
represented in Islington



A NEW FOCAL
POINT FOR
ISLINGTON

As a truly mixed use development,
Islington Square will enhance the location’s
unique character and build on the
timelessness and heritage of the Edwardian
former Post Office building to become a hub
for contemporary London living.

Islington’s 24/7 leisure offer will be
enhanced by cinema anchor, Odeon.
Demonstrating significance confidence in
the scheme, premium gym operator Third
Space is launching a 47,000 sq ft health
club at Islington Square, also testament to
the scheme’s potential.



A LEISURE
AND
CULTURE
DESTINATION

Islington is already celebrated as a foodie
hub, with a host of sought after concepts
and restaurant brands. Islington Square will
further build on this, providing a rounded
and diverse all-day café and restaurant offer
to cater for Islington residents and attract
new visitors to the area.

Key local leisure venues attract over 1.5
million visitors per annum. These include
the 02 Academy Islington, Sadler’s Wells
Theatre, Islington Assembly Hall, Kings
Head Theatre and Almeida Theatre.
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5 screen luxury

cinema by Odeon

20,000 ..

office space
sq ft Third Space Premium

gﬁ‘omes 4_ 8 : O O O Family Health Club
263 9,900 a1co
170,000

sq ft retail & leisure space
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RETAIL AGENTS

nashbond

Laurie Stokes
Istokes@nashbond.co.uk
+44 (0) 20 7290 4572

Anna Fayne
afayne@nashbond.co.uk
+44 (0) 20 7290 4580

ORME

RETAIL PROPERTY

Peter Woods

pwoods@ormeretail.co.uk

+44 (0) 20 7499 0440

Rachel Farthing

rfarthing@ormeretail.co.uk

+44 (0) 20 7499 0440

Jamie Orme
jorme@ormeretail.co.uk
+44 (0) 20 7499 0440

Mis-Representation Act 1967. Whilst every careis takenin the preparation
of these particulars Nash Bond Ltd, Orme Retail and the vendor/lessor
take no responsibility for any error, mis-statement or omission in these
details. Measurements are approximate and for guidance only. These
particulars do not constitute an offer or contract and members of the
Agent’s firm have no authority to make any representation or warranty in
relation to the property. Interested parties must satisfy themselves by
inspection or otherwise as to the correctness of these particulars.
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DEVELOPERS

% Cain
) International
Neil Barber

neil.barber@cainint.com
+44 (0) 20 7569 9000



